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MERCHANTS GET THE EDGE IN DIAMOND BLADES

A pioneering new British company specialising in diamond blades and core drill bits has launched a comprehensive marketing campaign in support of its products, which it claims will revolutionise the industry.

Chief executive of Derby-based Edge Tools & Equipment, Ian Clarke, says merchants nationwide can expect to benefit from a full range of offers and incentives, backed by continuing media activity in the trade press. 

He said: “We are driving change in the industry with superior quality blades that will outperform anything of similar specification on the market and yet be highly competitive in terms of price. 

 “We are not only providing guaranteed high quality products that help our customers increase their profits and market share, but we are also fully supporting them with the sales and marketing support they require.

“We have produced a quality, glossy brochure and guide that will help them choose exactly the right specifications for a particular task, and we hope to ‘educate the market’ so that there is no mystery about the use of diamond products. This is a keystone to our offer which includes provision of POS materials, promotions, full service support and a technical hotline.”

Edge is offering a variety of free POS material to merchants placing certain sized orders. These include large merchandising units displaying key products in the range, Perspex holders for brochures and leaflets, as well as marketing rebates to reward sales performance. In addition there are other free incentives such as Edge branded clothing.

In addition, specific direct mail shots are being planned for certain areas of the UK and PR support includes the targeting of key trade press titles. Advertising will be employed on a tactical basis.
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Mr Clarke said: “This level of marketing support is an indication of our commitment to the Edge brand and its values. We intend to be around for a long time to come and, as we grow, we hope our partners in the merchant trade will grow too.”

Edge already has a comprehensive range of 60,000 units in stock. Able to supply for any order, it can also provide special products for particular applications. Its ‘flagship’ line is the AS 80350 asphalt cutter with a full depth cut of 117mm, which will consistently outperform any rival. Edge claims it not only lasts longer and cut faster than other blades, but will also maintain its performance when put to work on the tough aggregates commonly encountered in the south of Britain.  

 “We will go head to head with any competitor in any test of quality. Manufacturers have taken advantage of a smokescreen of misinformation to protect their sales, but there is no place left to hide.”

